SARTORE

PARIS

A FAMILY HERITAGE

SARTORE FAMILY STORY

started in the 1930’s on the French Riviera with a small shoe and repair shop
in Breil sur Roya just inland from Nice. In 1950, Paul Sartore, the son of the

E; owner set up his own factory to produce men stitched moccasins and a collec-
— tion of women’s boots, using traditional manufacturing process and always
EE looking for the best quality leathers. In 1980, his daughters Catherine and
- Francoise naturally joined the company and are still riding the business.

B www.sartore.fr

“EVERY COLLECTION IS A TRIBUTE TO MY FATHER WHO FRANCOISE AND I, HAVE ALWAYS REGARDED AS A VISIONARY”, SAYS CATHERINE SARTORE, THE DESIGNER
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A TRADITIONAL MANUFACTURING

SARTORE always advocates excellent quality of leather, handmade :
finishings and patinas. Since 1998 S A R T O R E is manufactured in ¥
Italy, in a small factory owned by a family who continues SAR T O R E BIR
craftmanship with handmade production. A true exception in today’s [ g
world entirely dominated by mechanization and industrialization. !
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SART O R E classical riding boots
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AUTHENTIC

Addressing free, modern and active women,

SARTORE has got its own style and its own universe. The
brand juggles with masculinity and femininity, with a «vintage»
culture, influences of travels all over the world, and a taste for
timeless craftsmanship. But, the main source of inspiration remains the
family heritage. Sober, elegant and authentic, always contemporary,
SARTOREis to feel good anywhere, anytime. More than just a
trend, S AR T O R E symbolizes a spirit, an attitude, and a philosophy.
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IN THE 2000 S SARTORE CREATED

SARTORE
HIQLAVS

The unisex line available for women and men. Every model
refers to a musical trend or a specific cinema. From Lou Reed to Kurt
Cobain, Marvin Gaye to Lenny Kravitz, America to Phoenix,
Woody Allen to Hayao Miyasaki, between rock, soul and grunge,
from American humour to Japanese poetry. A new look announcing for-
thcoming behaviours : unadorned, unpretentious, an attitude once for all.

PHOENIX, the alternative rock band
from France wears our SARTORE unisex shoes.

PRODEQUIN
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LIBERATION NEXT FRANCE ELLE FRANCE GLAMOUR FRANCE VOGUE G.B

MADAME FIGARO FRANCE VOGUE CHINA VOGUE U.S.A.




AroundTheWOﬂ d

DEPARTEMENTS STORES

BARNEYS NEW YORK NEW YORK - BEVERLY HILLS - SAN FRANCISCO
CHICAGO - TOKYO - FUKUOKA / BERGDORF GOODMAN NEW YORK /
BONGENIE GENEVE - LAUSANNE - ZURICH / LE BON MARCHE PARIS /
GALERIES LAFAYETTE PARIS / HANKYU OSAKA - FUKUOKA / ISETAN
TOKYO - OSAKA - KYOTO - SHANGHAI / KHANBURGEDEI ULAAN-
BAATAR / LEVEL SHOE DISTRICT DUBAI / MITSUKOSHI TO-
KYO - FUKUOKA / SEIBU TOKYO / SHINSEGAIE SEOUL / SOGO
SHANGHAI / TAKASHIMAYA OSAKA - KYOTO - NAGOYA

STORES & CONCEPTS

ANGLOBAL Stores JAPAN / APT TOKYO / AZUR KNOKKE LE ZOUTE / BIG
BOSS MEGEVE / CIENTO HIROSAKI| / CORSO COMO SEOUL / DEUXIEME
CLASSE Stores JAPAN / EIGHTEN HERMOSA BEACH LOS ANGELES /
ELYSE WALKER PACIFIC PALISADES LOS ANGELES / ESTNATION Stores
JAPAN / GALAXY HIROSHIMA / GIO MORETTI MILANO / JEAN CHARLES
NICE / JOSEPH TRICOT LONDON / JOURNAL STANDARD Stores JAPAN
LAPPARTEMENT TOKYO / LG FASHION SEOUL / LUBNA ZAPATERIA
MADRID / MARTINIQUE Stores JAPAN / MISCH VANCOUVER / OPENING
CEREMONY NEW YORK - LOS ANGELES / PAUL WARMER AMSTERDAM
/ PAUW Stores NETHERLANDS / SANTA FE DRY GOODS SANTA FE /
SAXBRIDGE LYON / SHIPS Stores JAPAN / SMLXL FASHION STORE BRA-
TISLAVA / SUPER A MARKET TOKYO / TOMORROWLAND LADIES Stores
JAPAN / TSEVEEN NYAMDORJ ULAANBAATAR / UNITED ARROWS
Stores JAPAN / VILLA GROSS KIEV / WHITE TAG HONOLULU HAWAI . . .

Exhibitions:

PREMIERE CLASSE PARIS tradeshow during Fashion Week MICAM MILAN tradeshow
BY APPOINTMENT IN SARTORE SHOWROOM

Contact:
Mrs Frédérique DARLEGUY 433 (0)1 40 07 10 54 frederique @sartore .fr
SARTORE SHOWROOM 102 rue du Faubourg Saint Honoré 75008 Paris B WWW.SARTORE.FR
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